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Attention: Media Planners, Buyers and Advertisers

Award winning ANOKHI is a contemporary high gloss quarterly Fusion Fashion,

Entertainment and Lifestyle Magazine that specifically and effectively targets

todayos intellectually hip, socially nd pol
diverse, integrated, affluent and brand savvy generation of South Asian Women.

ANOKHlI is a cross-over magazine based on the accurate premise that in order
to standout from conventional, conformist, mainstream and culturally based
publications, we consistently strive to form a personal connection with all our
readers - discerning Women of South Asian heritage who embrace their cultural
duality, and mainstream Women, aged 18 to 40, with spill to age 49. We do this
by providing quality editorial content and targeted advertising that is real and
relevant to their daily lives, and we do it in a clear, concise, informative, engaging
and entertaining manner.

Who is the ANOKHIWo ma n ? Sheds vocationally (@ ver si f
woman or homemaker. Sheds I ntelliger and e
Sheds fully integrated. c@&mapdlitan womath!a y € sophi

As a result of our unique and targeted branding, award winning ANOKHI
Magazine, is becoming more and more recognized as the forerunner for, and the
formidable voice of, well integrated, brand conscious South Asians.

ANOKHI Magazine is promoted across other media, online and via our
participation at a number of major events annually to insure our continued
branding and growth, so that your advertising message is delivered to the widest
possible number of South Asian & Mainstream readers across Canada and the
United States.

Available at a growing number mainstream newsstands and retailers across
North America and the United Kingdom, ANOKHIi s truly a gotimg i fgi ne wl
has finally come.

Certainly, you can ignore this vibrant and expanding consumer market in North
Ameri ca. However, givenwhywauldiyonr easi g i mpo

For additional information on ANOKHI Magazine, contact our VP Marketing,

Gerald Laing at 905.501.9907, and learn for yourself what a growing number of

agencies and clients have hweadwindingsAANOKH: r i @gé ATHh
Magazine is the media venue required to reach the important, lucrative and

growing South Asian Market. A market that until now, has been under served

and | argely ignored. o

ANOKHI The Magazine! ANOKHI The Brand!




1. ANOKHI - The Award WinningbMagazine

Introduction:
ANOKHI Magazine has been the recipient of the prestigious 2004 SASA Award for Journalism,
and in 2005 was voted Best North American South Asian Magazine at the NYC Media Awards.

ANOKHI is a targeted/mainstream magazine. Edi t ori al ly, i1 tdéds a Fus
Entertainment & Lifestyle publication that appeals to the 18 to 45 year old demographic of
South Asian and Mainstream Women who are intelligent, educated and affluent

consumers. ANOKHI6 s ti mely articles and comprehensi
cultural boundaries, creating an effective and cost efficient advertising vehicle for your advertising
message! I'téds perfect f or r aet-faimarkget fullyhintegratedx
into the mainstream populace; a mainstream that increasingly displays interest in this

fashionable, vibrant and rich culture.

The South Asian market continues to grow exponentially in North America, with a Canadian
population of 1.3 million people. The U.S. population at 2.8 million represents the second largest
visible minority group, the majority of who are fully integrated.

As a consumer group, a 2002 Merrill Lynch Report clearly indicates that North America is the
largest South Asian wealth market in the world with an annual median household income in
excess of $69,000,00 and an estimated 200,000+ millionaires. Combine that with their social &
fashion consciousness and savvy | Qigedas®ducatedh A
buyers, with enormous purchasing power. It is a market that should not be ignored!

Award-winning ANOKHI MagazineISNor t h Ameri cads #1 .SAneditdrallyAs
diverse quality, high-gloss publication, ANOKHI is the only cross-over magazine of its kind in
North America, that increasingly reaches deeper into the important South Asian market in

Canada, the United States and now the United Kingdom.

Frequency of Publication:

1%, 2" 3 4™ and 5™ Years - Quarterly (4 issues)
Year 6 - Targeting Late 2009 (6 issues annually) Targeting 2010 (10 Issues annually)

Print Run/Distribution:
2008: 63M copies internationally. Formal auditing (CCAB/BPA) will occur in 2009.

Why Advertise Your Product or Service In ANOKHI Magazine?

x  Research has proven conclusively that target market identification equals brand loyalty.
Since the South Asian market represents over 3.3(%) percent of the total North American
population, it provides a significant market for your products and services.

x  Mainstream media has failed to address the untapped and underserved South Asian-
North American market. ANOKHI is a quality, high-gloss, highly targeted and content
rich magazine that delivers your message directly to this important segment of the North
American population.

x North American South Asian consumers are well educated, integrated and affluent! They
are brand conscious and they have healthy spending habits. They are recognized as as
brand savvy and willing to try new products.

x  ANOKHI magazine stays in touch with the North American South Asian Market, and
interacts with its readers. Advertisers will benefit from this communication through the
various features of the magazine, our website, plus our many events.
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2. ANOKHI& Editorial Content - Rich & Diverse

Fashion
I'n depth | ooks and editori al commentary rel 8

Beauty
Featuring editorial commentary on everything from cosmetics and makeovers to beauty tips and
hairstyles.

Health & Wellness
Articles and information designed to keep readers informed about health matters of importance to
their well being, ranging from heart disease to homeopathy and dentistry.

Fithess & Sports
Everything a woman needs to know to maintain the body, staying fit and looking great, plus
articles on everything from amateur to profe

Nutrition
I nformati on on eating right. What 6s good f c

Cuisine
Articles and information on great eating establishments and superb recipes too.

Home Décor
Articles and tips on home décor, decorating tips, furniture and accessories to have a home
looking its best.

Show Business / Entertainment
Movie, theatre & music & book reviews, plus interviews with major personalities, film stars and
recording artists across all genrebs, and of

Lifestyle
Articles and information about shopping, dating, relationships, sex & sexual issues, personal
communication, wedding planning and honeymoons, bridal registries and much more.

Travel
Articles on great holiday destinations around the world, travel and packing tips and a lot more.

Business & Wealth
Articles and
Occasi onal [

i nformation related t o naidvasim@mn.
ooks inside Canadian & internat:.

Technology
Addressing articles and reviews related to electronic and technological advances and high tech-
gadgets.

Automotive (Wheels Segment)
Deals with cars & motorized vehicles - everything a woman needs to know about vehicle buying.

Special Reports
Occasionalinrdept h i nterviews and articles of rel e
cultures.

Plus: Other timely features & topical reports of relevance to any woman and her lifestyle.
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3. Circulation and Distribution

ANOKHI Magazine is distributed across Canada and the United States. For the list of retailers
visit the our website at www.AnokhiMagazine.comand c¢l i ck on AWhere T Buyo.

International distribution for ANOKHI Magazine exceeds 63,000. Being that pass-on readership
for a quarterly is usually on average 2-3 readers per issue, means ANOKHI will be seen and read
by at least 120,000 people. ANOKHI will audit (CCAB/BPA) in 2009.

x  ANOKHI is distributed in by a number of major distribution companies.

x  ANOKHI Magazine is available and showcased at the newsstands of Chapters & Indigo
Books, Rabba Stores, Wal-Mart, The Bay, Zel l er 6s, Lobl awt
Outlets, Borders, Barnes & Noble, Hastings and other book-sellers across N.A.

, I nter

x  Subscriptions and Promotional Copy Availability:
Copies of ANOKHI are available by subscription forms in the magazine and on the
ANOKHI web site at www.AnokhiMagazine.com. Promotional copies are available for
media and other contacts upon request.

x  ANOKHlI is also distributed into the United States. Markets are the metro areas of New
York/New Jersey, Philadelphia, Boston, Washington, D.C., Atlanta, Detroit,
Orlando/Tampa, Houston, Dallas, Chicago, Seattle, San Francisco & Los Angeles.

x  Marketing, Advertising and Promotions:
Every opportunity is utilized to market and promote ANOKHI Magazine via the Internet,
radi o, television, print, and through ma flor event
Festivals, our Fashion Shows and Anniversary Events etc. We will consistently seek all
other methods to further promote the ANOKHI brand and that of its advertisers.

A Fashion, Entertainment & Lifestyle Magazine For Women

AWARD WINNING ANOKHI MAGAZINE
EVERYWHERE YOU WANT TO BE!

Recognized As North Americaé #1 South Asian Magazine



http://www.anokhimagazine.com/
http://www.anokhimagazine.com/

